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Hindu Business Line

7UP Star launches Allu-Season I

Our Bureau
Hyderabad, Oct. 18

7UP, part of PepsiCo, today an-
nounced the launch of 7UP star
with Allu-Season I, a popular
dance-based consumer en-
gagement initiative, promising
more excitement.

The new season of 7UP star
with Allu contest is in contin-

uation of the brand’s constant .

endeavour to engage with its
millions of consumers across
the South Indian market.

The contest is open for all
dance enthusiasts. The audi-
tions for 7Up Star with Allu
open across eight cities of And-
hra Pradesh besides Bangalore
in Karantaka. The contestants
will be j based on their
dancing skills. Seven shortlist-

. edand handpicked contestants

will get a chance to work on an

exclusive video with Allu Ar-
jun.

Ms Ruchira Jaitly, Execu-
tive Vice-President, Market-
ing,  (Beverages)-Flavours,
PesiCo India, said South India

Targeting the young: Ms Ruchira Jaitly, Executive Vice-

President , Marketing ( Beverages) -Flavours., PepsiCo India,
launching the 7UP Star Season 2" in Hyderabad on Tuesday.
— P.V. Sivakumar

in general and Andhra Pradesh

articular are important

mariets for 7UP and Nimbooz, tin
‘both growing at healthy double

digit rate. The focus now is on
consolidation in this market.
Telugu star Allu Arvind said
that his association with 7UP
has brought him closer to mil-

lions of his young fans. He is

eg'lnoldng forward to con-
and his fans through this con-
test.

This campaign will be sup-
ported by integrated activation
comprising of outdoor, digital,
radio, flatsamong others.
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