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Ground level: Cola majors in race to
become positive water balance cos

John Sarkar
LW CEL &

THE gréat cola war is w seoping down
o the groundwater level. In the race to
become positive water balarice compariies
by this' year, cola majors PepsiCo India
and Coca-Cola India are fast-forwarding
their water-conservation indtiarives. Pep-
siCo India, which still uses 2.70 of nataral
water to produce 15 of beverage, is set to
undertake major agricultural initiatives
this scason to achicve its target. While
Coca-Cola India, which nses 3.26L to do
the same, is taking 1he rainwater-harvest-
ing route,

PepsiCo India is planning to commmence
the production of basmati, panmal and po-
tato o 30,000 hecares oﬁand thro
cuntract fa rming this year. ’Gum{thlh we
will be using direct sceding in around
53,000-7,000 hectares of land this vear. In
three years we plan ta double out contract
farming,” a PepsiCo India official told
SundayET.

Direct seeding is the technique through
which the use of water in farming is re-
duced considerably. And since agriculture

accounts for around 80% of total water

usage in the country, PepsiCo feels that
this will help it ty achieve its water bal-
ange larget this year,

Coca-Cola India on the other hand is
undertaking programumes sich. as rainwa-
ter harvesting and construction of check
damns. “ 41 the end of 2008 we had created
A porential o harvest 3,18 millien cubic
memes {or million kilo Hores) of water,”
claims a Coca-Cola India spokesman. But
Pepsido argues that ts agricultural initia-
tive m]lhelp farmers to reduce costs fur-
ther by saving warter, “As water usage goes
down by 30-40% the cost of production
for the farmer also comes down considers

: ably. We will be spreading the scope to

places such as Rajasthan, Tamil Madu,
Karpataka and Kerala soon,” the official
sald and added that PepsiCo has devel-
oped an indigenous seeding machine for
which a patent has been applied for.

But PepsiCo officals maintain that
there is no monetary gafn for the compa-
riy as tar as its agricultaral initiatives are
concerned. Last year, PepsiCo sold its bas-
mati brand Scason’s Harvest to LT Over-
seas. The Pepsi official says thar the busi-
ness doesn't contribute significantly wo
PepsiCo’s overall revenues though it sells
its produce to LT Owverseas. It had an ex-
port ebligation when it entered India al-

maost 20 years ago, Hence, Season’s Har-
vest came into being as Pepsi entered con-
tract farming with farmers from ‘P'l.lrlja'h
for basmari rice.

PepsiCo is also looking at taking Its elt-
rus farming in Punjab forward. It entered
into a parinership with the Punjab Gov-
ernmeni in 2002-03 with the under
sranding that it would help to make the
state a cirrus hub. 1

Hlorida and Brazil are the orher cirrus
hubs in the world. It plans o develap
around 1.5 million acees [orf cirus farni-
ing. In 2005 itisolated arcund 32 varieties
of ctirus bruits but it has been a slow
process so far,
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