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Frito-Lay
focus on

Bengal unit

Calcutta, June 22: Frito-Lay,
the food divigion of PepsiCo
India, is planning to upgrade
its Sankrail factory in Bengal
by 2011,

The company will invest
Rs 110 crore over the next two
vears in the unit to ramp up its
production capacity, depend-
ing on the market demand.

Frito-Lay plans o manu-
facture its entire range
of products at Sankrail.

“Total investment at our
Sankrail factory will be Rs 250
crore by the end of 2011, We
hawve spent Bs 140 crore so Far
and the fresh investment will
help to ramp up the capacity
across all food products,” vice-
president (operations) Amni-
mesh Hanerjee said.

The company today un-
veiled the Aliva brand of
snacks and aimed to replicate
the success of Kurkure,

“We are bullish on Aliva.
This will help us capture a hig-
ger pie in the biscuit seg-
ment,” executive vice-presi-
dent (marketing) Vidur Vyas
said.

Page 1/1

AVE: Rs.92593.52

graph

Frequency: Daily

© Telegraph

www.telegraphindia.com


http://myimpact.impactmeasurement.co.in/index.php?id=d6b8923950865c32b9a0560c71967ab5
http://www.telegraphindia.com

