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Higher sales
_help Pepsi
Improve net

FEPSICO posted a bigger-than-expect-
ed quanerly proli on Wednesday
helped by higher sales of its Frito-Lay
snacks and improwved sales in the com-
pany's international division, The mak-
erof Pepsi-Cola drinks, Tropicana juices
and Gatorade sports drinks said second-
quaner net income was $1.66 hillion,
or $1.06 ashare, compared to $1.70 bil-
licm, or §1.05 a share, 4 year ago.
Excluding

POSITIVE  ovcime tems
SIGNAL itearmed $1.02a

share, twor conts
The second-quarter better than the

net income of the average  Wall

company was 51.66 ?‘g:ﬂ fosrecast,

pio compan
billien, mmPamd did not discuss 11;1;
ta $1.70 billon a unsolicited
year ago lakeover lid for
Pepsi  Botling
Grouprand PepsiAmericas. Analysts ex-
pect PepsiCoto raise s bid, despite assur-
ances from the company it would main-
tain a “disciplinted approach” and sig-
naled that it could walk away from s
offer. The company reaffimmed its full-
yearoutlook, which calls for net revenue
and core earnings per share to rise ar a
- 10 high-single-digit percentrare om
aconsiant currency basis, — Reuters
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