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Business Standard - Money & Markets

Pepsi slots $500 mn

to triple India sales

Open to
buying local
brands, says
Indra Nooyi

85 REPORTER
Heaw Delhi, 21 Septemiber

eeognising India’s po-
R:r.—ntial as a key market,
ood and beverage major
PepsiCo has plans to invest $500
million in its India operations
over the nest three years to triple
its revenue in the next fve years.

"A5 a tangible sign of our
continued confidence in India,
lam delighred e announce a
further investment of 3500 mil-
fion in the next three years with
the goal of tripling our business
here,” Pepsico Chairman and
CEO Indra Mooy said roday.

The annoucement comes a
day ahead of Pepsica’s 26-mem-
her senior leadership team ex-
ecutive committee meeting,
which starts on Monday.

The investment would be
spread over manufachiring ca-
pacity, market infrastructure, en-
vironment sustainahility initia-
tives, R D and agriculure, Nooy
s the new mvestment will gen-
erate 50,000 direct and indirect
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PepsiCao Chairman and CEO Indra Neooyi addressing a press
conference in Gurgaon on Sunday

Jjobs in India, PepsiCa has imvested
700 million since its entry into
the country in 158% employing
4000 people directly and some
60,000 others indirectly.

She added that PepsiCo was
also open to acguiring local
brands or companies for ex-
paniding. “We are constantly on
the lookout to grow hoth or-
ganically and inorganically,”
she said The company is alzo
npen ro expanding its exist-
ing capacitics as well starting
greenfield plants. At present,
PepsiCo has 43 boltling plants
in India, of which 15 are com-
pany-owned, while 28 are
owned by franchisees.

ldentifying the health and
wellness platform and value-
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added products as opportuni-
ries for growth. the company
plans to widen its India port-
folio with a key focus on hy-
dration. “We are looking at build-
ing upon the Aguatina brand
with extension in fortified nu-
tritional water and favoured
water Lipron tea will also con-
tinese to grony in partnership with
HUL,” said Sanjeev Chadha,
CFD, PepsiCo India Holdings.

While declining to comment
on the number of new products
that would find their way inlo
India, Mooy said, “Cuaker still
hasn't been launched fully in
India, Hydration products like
the Gatorade offshonts will
also make way into the Indi-
an marker.
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