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Alpana Titus

PepsiCorolls
out its 7up
Nimbooz in
Karnataka

BANGALORE, DHNS: PepsiCo
India, on Monday, an-
nounced the launchof Tup
Nimbooz — a non-carbonat-
ed lemon drink in the State.

After receiving a positive
response with the launchesin

the firm forayed in to the
south, beginning with Kar-
nataka.

“We have been received
very well in the other mar-

the south will aleo fair well,”
PepsiCa India Executive Vice
President (flavoured drinks)
Alpana Titus said,

The product will be avail-
able at Rs 10 and Rs 15 for
300ml and 350ml respec-
tively, the firm said, adding
that it will be packaged in a
glass-borde, non-returnable
plastic bottles and tetra

packs. With this launch, the

segment, in which it finds
tremendous potential.

It has doubled its invest-
ment to Rs 1,000 crore into
this segment. Moreover, ac-

most doubled in terms of
growth in the last few quar-
ters, leaving ample scope to
venture with new offerings.
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