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Tata Tea, PepS|Co to ]Ulce up beverages segnient

MUMBAE Indian conglomerate Talas and
glabal cola major PepsiCo have joined hands
to develop health and wellness drinks. The
companies said they have signed a preliminary
agrepment with the intention of exploring the
formation of a JV in the area of non-carbonat-
ed ready-to-drink beverages.

PepsiCo already has a tie-up with Hindustan
Unilever since 2004, -- Pepsi Lipton alliance --
under which HUL's Lipton tea brand and ice
tea products as part of the 175 gianr's market-
ing strategy to rope in Indian partners,

"The market potential in India is huge. Tatas
and we are committed to provide healthy
products. They have huge trust factor in the
market and their corporate values are similar

to that of PepsiCo. The partnership wilt bring
significant strength,” PepsiCo India Chairman
Sanjeev Chadha told PTL

Globally, beverage makers are shifting focus
to health and wellness drinks, and PepsiCo
chief Indra Nooyi, during her recent visit (o
India, had said thut she expects health drinks
to contribute 50 per cent of the mmpany'q
total sales in the coming vears.

The size of energy drink market in India is
currently estimated at about Rs 500 crore and
could double to over Rs 1,000 crore by the end
of this year, as per market research firm Data-
monitor Ple. However, industry sources said
that the overall non-carbonated drinks market
is growing at about 25 per cent and is at pres-

ent worth s 4,000 crore.

Three years back, Tata Tea wis. linked with
PepsiCo's rival, Coca Cola for a possible part-
nership to push its ambition 1o become a com-
prehensive global beverages player In 2007,
Tala Tea sold its minority stake in Energy
Brands {Glaceau) to Coca-Cola for USD 1.2 bil-
lion. The fwo companies said in a joint stale-
ment that the transaction would be subject to
worporale and statulory approvals as may be
required.

Tata Tea has significand presence in over 40
nations. Besides its tea brands, it also has nat-
ural mineral water hrand Himalayan and
"ION', an energy drink made from fruit juice.
tea extraces and ginseng,  -PTY
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