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Tata Tea-Pepsico to offer
‘good for 0T you ' drinks

BS REPORTERS
Ketkataiew Delhi, 9 Apnl

ata Tea and Pepsico are :
exploring joint venture

pomu'ntmsm non-car-
bonated ready-to-drink bever-

“agesinthe health and wellness @il

‘categary.

Tata Tea has signed a non-
binding memorandum of un-
derstanding (Moli) with Pep-
siCo for Explunng such joint
venture opportunities, taking
itastep closer to its gﬂﬂl of be-
cominga global leader in “good
for you" rages. :

Definitive agreements for
the joint venture are likely to
be finalised and executed over
the next few months. ]

Senior executives close to

‘the development said the joint
venture was likely have equai
parﬁmpaﬂmfrmnbmhﬂmemm
panies. However, it is not im-
mediately clear whether the
partnership will be limited o
India or will extend to vari-
ous geographies.

‘Tata Tea declined to com-
ment on the details, saying that
nothing would be known be-
fore the definitive agreements
were signed, The company's
shares were up 3,17 per cent to
close at Rs 1,004.40 on the Na-
tional Stock Exchange {N5E}

Tea's wellness and health plat-

Tata Group Chairman Ratan Tata (right), Saad Abdul-Latif, CEO
AMEA Division Pepsico Inc, during signing of an Mol between

Tatas & PepsiCo in Mumbai on Friday, PHOTD: 11

fruit juice, Tropicana, The com-
pany is also going through a
global move to malke its prod-
ucis more heathier . PepsiCo

chief Indra Nooyi, during her

recent visit to India, had said
that she expects health drinks
to contribute 50 per cent of the
company’s total sales in the
coming years,

The size of the energy drink
market in India is estimated at
about Rs 500 crore and could
double to over Bs 1,000 crore
by the end of this year, d per
market research firm Data-
monitor, The carbonated drinks
market in India is already val-
ued at over Rs 6,000 erare, but
the growth rate there is much
slower as compared to non-car
bonated space,

Senior executives follow-
ing the deal say that the Tatas

would benefit from Pepsi's dis-

tribution network for bever-

ages as well as the large re-
search and development sup-
port they can give.

They also point out that the
health beverages parfolio cold
be dairy, tea or water based
and many of the current prod-
uct lines like the TION could
be pushed through this pro-

form. Tata Tea began its jour- extracts and ginseng whichhas  posed ,]l}lll.l venture. For Pep-

‘ney f;fft;a.nsfoma&@ninmﬂm
“good for you" bﬂveragaswnh
the launch of Himala

ural mineral water E!ri! a
drink made from frult,]ume tea

been launched in south India.

onthe other hand,
has & presence in the healthy
beverages segment through
the sports drink, Gatorade and

sico, the tie up with the Tatas
could allow it to shrug off its
carbonated beverage drink
company tag.
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