Imjpact

m.lmpnclmnn!ummnm.cn.ln

Date : 05-Jun-2010

Edition :

Bangalore

Page No.: 4

Page Name: n.a.

Sector: FMCG

Circulation: 58751

AVE:

INR 18435.05

Frequency: Daily

News monitored for:

Pepsi -

Brands

THE Economic TiMES

PepS|Co ropes In Tollywood superstar

_Our Bureau
HYDERABAD

GLOBAL beverage player Pepsi-
Co India has roped in Tollywood
superstar  Allu Arfjun for a
two-month consumer engage-
ment programme to promote its
dear lemon drink 7Upin Andhra
Pradesh.

The company daims that the
campaign is the first of its kind in
the country asit brings a next gen-
eration technology —~Augment-
ed Reality — (AR) by leveraging
on the digital media.

“Andhra is among the top
three important markets for us in
the country. As we are looking at
strengthening the brand in the

state, the campaign is important
for us. It caters to the youth who
do not respond to traditional for-
mats of marketing. As of now, the
format will not be taken else-
where in the country. But de-
pending on the success we cannot
rule out taking it offshore,” said
Alpana Titus, executive vice-pres-
ident, Flavours-Pepsico India.
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