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We need to see several
hundred thousand jobs fast

By MARIA BARTIROMO
CNBC

NEW YORK

everage maker PepsiCo
Inc.'s chief executive of-
ficer Indra Nooyl speaks
in an interview about the state
of the US economy, job cre-
ation and overseas markets
such as China and India. Edit-

ed excerpts:

‘What are you seeing in terms of
the consumer today—whether & i
In the US or around the world?

1 don’t know, this one wor-
ries me a bit, 1 tell you. In the
Western world, especially in
the US, what I am not yet see-
ingis the construction, hourly
worker coming back to work. I
think you need that worker

ing back b a true

ing back to construction jobs
and then the multiplier effect
of them dragging other jobs
with it.
What would It take for you to are-
ate new jobs right now? What is it

It comes down to whether
the core economy is doing
well. (White House economic
adviser) Larry Summers said
something which I have never
forgotten. He said we could see
GDP’(gross domestic product)
growth, we could see a statisti-
cal recovery, but a human re-
cession. To me, that's not good

h, b the statistical

test of the vitality of the econo-
my is when that worker is em-
plojed. We are not seeing that
as 1 hope that as we prog-
ress through the year, and
coxfie into the summer, hous-
ing starts will go up, and some
more construction jobs come

 but we need jobs. [ am not
t&n‘g of 5,000 or 10,000 jobs;
weifieed several hundred thou-
saind jobs fast. So that we can
get confidence back in the
economy, we can get people
to work, and have the

ul er effect of people go-

recov:ry and a human reces-
sion is not going to be long-
lived. We need to see sustaina-
ble job creaticn. So we need to
see statistical recovery and hu-
man growth, employment
growth. If that happens, confi-
dence is back in private enter-
prise, and we can start
and growing and planning for
the future.
Let me ask you about the strategy
that you have laid out at PepsiCo.
The $7.8 bilion buryout of the Pepsi
bettiing

1 think the buyout of the an-
chor bottlers in North Amer-
ica, parts of Europe and Mexi-
co, what that does for us is
(that it) gives a lot of operating
control of the beverage busi-
ness (o PepsiCo. Because when
you have a beverage business
growing substantially, it is very
hard to have PepsiCo in two
anchor bottlers all positioned
as growth companies going af-
ter that limited profit pool. So
by bringing everybody togeth-
er we can now align supply
chain, align our strategies and
begin to approach these bever-
age markets in a more sensible
way.

It gives you so much more flexibill-

ty. .

Totally, Totally. Customers
are going to love it and in to-
day's world they want a suppli-
er who is agile, flexible, can
bring all kind of innovations
into the market in a very short
time. You are going to see a lot
of that. But what is more excit-
ing about PepsiCo is that we
have beverages and snacks.
You will see a lot more power
of one bundle. So youwill see a
lot more productized bun-
dling. You will see a lot more
benefits of this combined Pep-
siCo portfolio coming into the
market place and the acid test
is our customers, If you talk to
our retail partners, they think

Allgaing ststegles: PopsiCo chicf crocutive officer Tndra Nooyt.

it is the best move we made

and they are just thrilled.
What about the rest of the
worki—when we spoke last you
were in China setting up & new
plant—and you planned to set up

Imow the news—Googie Is pulling
out of China saying it can’t be cen-
sored You've never had issues

You know actually the Chi-

13 plants. Tell me about the oppor- nese government has been
tunity there. Today, of cowrse, you very good to us. We just got

permission to build another 14
plants and so we've got 22
plants on the ground already...
We are growing (at) double
digits in China. It is a very im-
portant region. The Chinese
government has been...sup-
portive of our strategies both
on the beverage and on the
snacks side because what we
do is good for farmers. We de-
velop agro. In all of these areas
1 think we are real partners to
the Chinese government. The
one thing about PepsiCo is
that we are a global company.
A great global company head-
quartered in the US, but we are
local in every country in which
we operate in, because you
can’t export soft drinks and
chips—you have to be local.
We are creating jobs every-
where.
Can you break down the interna-
tional landscape—do you see miach
of the vibrancy for the company
oming outside the US—in the
‘emerging markets? And how Is Eu-

rope doing?

East of the Middle East, the
markets are extremely vibrant,
Especially in markets like In-
dia, we are seeing a level of ex-
citement that is unbelievable.
We are also seeing a lot of vi-
brancy in South America,
south of Mexico, especially in
markets like Brazil—lot of op-
timism. People are feeling
great about the market. I think
the slowness is really in East
and Western Europe and North
America and Mexico. So those
are the markets we need to
have targeted attention to and
figure out how to get the un-
employment rates down. It's
not just GDP growth—we have
got to address jobs,
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